
IN CASE YOU MISSED IT! 

You’ll be forgiven for not keeping up with all our activities this year. We’re a 
high-tech startup in the AI space so we’re moving fast—of course!—but this past 
year was borderline frenetic. So as not to overwhelm you, we’ve boiled down our 
2023 content and coverage to just these cherry-picked highlights. Enjoy! 
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ANALYST RECOGNITION 

Gartner’s Retail Merchandise Financial Planning
Guide: Impact Analytics PlanSmart™ 

READ INTRODUCTION > 

GUIDE 

Coresight Research’s Retail-Tech Landscape
Retail Analytics Report: Impact Analytics

READ INTRODUCTION > 

REPORT

SPARK Matrix’s Global Supply Chain Inventory
Optimization Report: Impact Analytics

READ INTROUCTION >

REPORT

Sourcing Journal’s Digital First Report:
CEO Prashant Agrawal 

DOWNLOAD NOW > 

REPORT 

Gartner’s Hype Cycle Report for Retail x
Technologies: Impact Analytics (Twice!)  

READ INTRODUCTION > 

REPORT 

Coresight Research’s CPG Inflation and
Consumer Strategy Report: Impact Analytics 

READ INTRODUCTION >

REPORT 
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https://www.youtube.com/watch?v=VuGJpLsViyA&ab_channel=AdobeCare
https://www.impactanalytics.co/impact-analytics-recognized-in-gartner-market-guide-retail-merchandise-financial-planning/?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://coresight.com/research/retail-tech-landscape-retail-analytics/
https://quadrant-solutions.com/market-research/spark-matrix-global-supply-chain-inventory-optimization-io-q3-2023-2949
https://sourcingjournal.com/report/digital-first-report-2023/
https://coresight.com/research/five-key-strategies-for-cpg-companies-to-tackle-inflation-and-changing-consumer-behavior-in-2023/#section3
https://www.impactanalytics.co/gartner-retail-technologies-report-features-impact-analytics?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-2&utm_content=hyperlinked-pdf-cta?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4


ARTICLES BY OR ABOUT
IMPACT ANALYTICS

Weight Loss Drugs Set to Disrupt Fashion
Retail Industry, New Study Reveals (WWD) 

READ NOW > 

ARTICLE

Food Retailing Gets a Tech Boost Heading into
the Holiday Season (Food Logistics)

READ NOW > 

ARTICLE 

What Amazon Prime Day Tells Retailers
About 2023 Holidays (Retail Today) 

READ NOW > 

ARTICLE 

Breaking Down the Digital Supply Chain
(Food Logistics) 

EXPLORE NOW > 

ARTICLE

Tech Predictions for 2024 (Chain Store Age)

WATCH NOW > 

PODCAST 

Grocery is Hard; AI and ChatGPT Can Help
(Supermarket News with Prashant Agrawal)

WATCH NOW > 

PODCAST 
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https://wwd.com/business-news/technology/weight-loss-drugs-to-disrupt-fashion-retail-industry-new-study-reveals-1235916114/
https://www.foodlogistics.com/software-technology/ai-ar/article/22878447/impact-analytics-food-retailing-gets-a-tech-boost-heading-into-the-holiday-season
https://magazine.retail-today.com/holiday_season_2023/impact_analytics
https://www.foodlogistics.com/software-technology/emerging-technologies/article/22872226/breaking-down-the-digital-supply-chain
https://chainstoreage.com/tech-predictions-2024
https://www.supermarketnews.com/technology/podcast-grocery-hard-ai-and-chatgpt-can-help%20%20


AWARDS & HONORS & MORE 

Fortune Magazine Ranks Us in Top 100 of
“America’s Most Innovative Companies” 

READ NOW > 

HONOR 

The Financial Times Ranks Us in Top of 100 of
“America’s Fastest Growing Companies”
(4th Time!) 

READ NOW > 

HONOR 

“Best Business Intelligence and Analytics
Platform” in the U.S. and Europe
(Vendors in Partnership—VIP) 

READ NOW > 

AWARD 

Google Cloud Onboards Us as a Supply Chain
ISV Partner and We Agree to Share GenAI
Technologies 

READ NOW > 

PARTNERSHIP 

AIM Research Ranks Prashant Agrawal in
Top 20 of “Data Science Services Providers CEOs” 

READ NOW > 

HONOR 

300+ Global Retailers Voted Us World’s
#1 “Targeted Solution Vendor” for
The RIS Software LeaderBoard 

READ NOW > 

HONOR 

“Women in Supply Chain Award” to
Chief Customer Success Officer
Melanie Casinelli (Food Logistics) 

READ NOW > 

HONOR 

“Overall Analytics Solution Provider of the Year”
(Retailtech) 

READ NOW > 

AWARD

Impact Analytics

Zoominfo Ranks CRO Jeff Gadowski in
Top of 100 “Most Influential U.S. Sales Pros” 

COMPLETE LIST > 

HONOR 
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https://www.impactanalytics.co/impact-analytics-is-one-of-fortunes-most-innovative-companies-in-america-for-2023/?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.ft.com/americas-fastest-growing-companies-2023
https://www.vendorawards.com/2023-winners
https://www.impactanalytics.co/impact-analytics-announces-multiple-partnerships-with-google-cloud?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://aimresearch.co/aim-top-20-ceos-of-data-science-service-providers-2023/
https://www.impactanalytics.co/ris-software-leaderboard-24-winner?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.sdcexec.com/professional-development/article/22867685/women-in-supply-chain-what-theyre-doing-matters-to-the-future-of-supply-chains
https://www.prnewswire.com/news-releases/impact-analytics-wins-overall-retailtech-analytics-solution-provider-of-the-year-in-the-inaugural-retailtech-breakthrough-2023-awards-program-301818319.html?tc=eml_cleartime
https://www.zoominfo.com/top-lists/top-sales-professionals


CASE STUDIES & BLOGS 

Kid's Apparel Retailer Improves Pricing and
Promotions Efficiency 50% with Impact
Analytics PriceSmart™ 

READ NOW > 

CASE STUDY  

Global, Multibrand Luxury Lifestyle House Cuts
Lost Sales 50% with Impact Analytics
InventorySmart™ 

READ NOW > 

CASE STUDY  

BJ’s Wholesale Club Adds $19M in Revenue by
Optimizing Pricing Decisions with Impact
Analytics PriceSmart™ 

READ NOW > 

CASE STUDY  

ChatGPT Takes Retail by Storm—and That’s
(Mostly) a Good Thing

READ NOW > 

BLOG

5-Part Series on SaaS Merchandising’s Rewards
and Challenges

READ NOW > 

BLOG

Improved Forecasting and Planning Drives
Meaningful Environmental Sustainability 

READ NOW > 

BLOG 

3-Part Series on Markdown Optimization

READ NOW > 

BLOG

How AI-Powered Demand Forecasting Helps
Win the Fight Against Food Waste 

READ NOW >

BLOG

5-Part Series on AI Retail Demand Forecasting
Technologies

READ NOW > 

BLOG 
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https://www.impactanalytics.co/wp-content/uploads/2023/06/A-leading-kids-apparel-retailer-improves-effciency-in-pricing-and-promotions-planning-with-PriceSmart.pdf?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/wp-content/uploads/2023/06/Luxury-Fashion-House-InventorySmart-Case-Study.pdf?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/wp-content/uploads/2022/09/BJs-Wholesale-Club-added-19M-in-revenue-by-optimizing-pricing-decisions-with-PriceSmart.pdf?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/blog/chatgpt-takes-retail-by-storm-and-thats-mostly-a-good-thing?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/blog/retailers-are-slow-to-adopt-saas-how-are-they-missing-out?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/blog/how-improved-forecasting-and-planning-drives-meaningful-environmental-sustainability?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/blog/how-ai-powered-demand-forecasting-helps-win-the-fight-against-food-waste?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/blog/ai-retail-demand-forecasting-how-automated-style-chaining-solves-for-short-lifecycle-products?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/blog/markdown-optimization-part-1?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-2&utm_content=hyperlinked-pdf-cta?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4


OUR ANALYSES 

Black Friday Promotion Analyses: Are Retailers
Still Going All In? 

EXPLORE NOW > 

ANALYSES: BLACK FRIDAY  

Retailers Size Curves Are Broken and They
Could Get a Lot Worse Soon (GLP-1 Drugs) 

DOWNLOAD NOW > 

WHITE PAPER: SIZE CURVES 

Analysis: Amazon Prime “Big Deal Days”
October 2023 Promotions 

EXPLORE NOW > 

ANALYSES: AMAZON BIG DEALS 

Bi-weekly Analysis of Promotions by U.S.
Apparel and Fashion Brands 

EXPLORE NOW > 

ANALYSES: FASHION PROMOS

Weekly Tracking of Price Movements of Key
Grocery Items in the U.S. 

EXPLORE NOW > 

ANALYSES: GROCERY PRICES  

Ongoing Analysis of U.S. Pricing and Promotions
in Athleisure, Footwear, and More

EXPLORE NOW >

ANALYSES: ATHLEISURE PRICES 
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https://www.impactanalytics.co/resources/industry-analyses/black-friday-promotion-analysis-are-retailers-still-going-all-in?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/resources/retailers-size-curves-are-broken-and-they-could-get-a-lot-worse-soon?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/resources/industry-analyses/amazon-prime-big-deal-days-2023-promotions?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/resources/industry-analyses/fashion-promotions-index?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/resources/industry-analyses/ia-grocery-inflation-index?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/insights/ia-insights-on-pricing-promotions-athleisure-footwear/#contact?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4


PRODUCT UPDATES 

Here are just some of the enhancements we’ve made to key Impact Analytics SmartSuite™ products in 2024. At Impact Analytics, 

Impact Analytics PriceSmart™

Preseason price planning module integrates with in-season recommendations, enabling pricing and 
promotions planning even during assortment planning. 

E-commerce pricing now supports rules-based product tiering and tier-level pricing decisions.

Strategy workbench now offers a single cockpit for planning the next pricing action. 

New offer types, including bundled offers and multiple deals, now supported. 

Unified pricing-marketing calendar provides a holistic view including previous actions and future plans.  

New notifications drive specific user actions. 

Editable workflow mirrors the user organization’s activities. 

Editable decision dashboard mirrors and monitors the user organization’s lifecycles. 

Replacement Style/SKU forecasting supports business scenarios such as multiple sourcing. 

New risk metric tracks week-over-week events (product launches, local activities, etc.) to quantify missed 
opportunities or inventory risks. 

Store transfer analysis uses demand forecasting to analyze the benefits of store transfers or price recom-
mendations. 

User experience and workflow across main screens has been enhanced. 

Super User-led user management and access control has been enabled. 

Multilevel optimization algorithm for Merchandise Financial Plan receipts enables users to distribute receipt plans 
from the second to third level of their merchandise hierarchy, and then optimize receipts from the third to fourth 
level to drive strategic assortment strategies. 

Clustering is now separately available with any Impact Analytics product (PlanSmart, InventorySmart,
PriceSmart, etc.) 

Additional combined drop-and-flow planning enables easy collections planning as well as flew backs and special 
buys. 

Assortment rollups within a master plan provide a holistic view for understanding assortments across 
departments, categories, brands, and more. 

Clustering based on multiple periods is enabled with the ability to weight each period differently. 

Performance/attribute-only clustering is enabled. 

Clustering algorithms have been added, including FAISS and DBSCAN. 

Can now copy multiple attributes from existing products into newly planned products. 

Impact Analytics AssortSmart™ 

Enhanced workspace view provides flexibility for organizing plan data by KPI/data version. 

Extended reconciliation enables single KPIs from other data/plan versions to be applied to the current plan.  

Enhanced performance for faster plan optimization. 

Enhanced plan seeding operations. 

Planning screen user interface has been streamlined. 

Impact Analytics PlanSmart™ 

Enhanced supersession logic supports various use cases including many-to-one relationships and priority order 
of distributions within superseded relationships. 

New order approval workflow supports single or multistep approval processes.  

Order optimization may now be based on Open to Buy. 

Auto-allocation performance improved (up to 3X) with support for concurrent users. 

Additional reports available to monitor allocation effectiveness at any hierarchy level. 

Advanced support for reconciling merchandise financial planning with the Impact Analytics forecast. 

Refined supersession capabilities include improved omnichannel intelligence. 

Usability filter retention, conditional formatting, and other areas improved. 

Impact Analytics InventorySmart™

Impact Analytics MondaySmart™: The text-to-SQL chatbot incorporates GenAI 

Impact Analytics AttributeSmart™: Description generation and translation incorporates GenAI models. 

Impact Analytics SmartSuite Platform: Business Intelligence™ 
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we never stop innovating.

https://www.impactanalytics.co/impact-analytics-is-one-of-fortunes-most-innovative-companies-in-america-for-2023?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/solutions/retail-price-optimization-software?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/solutions/retail-assortment-planning-software?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/solutions/merchandise-financial-planning-software?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/solutions/data-driven-decision-making-reporting?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/solutions/automated-product-tagging?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/solutions/inventory-planning-software?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4
https://www.impactanalytics.co/solutions/data-driven-decision-making-reporting?utm_source=newsletter-pdf-asset&utm_medium=outbound-email&utm_campaign=newsletter-Q4





